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To peyaAurepo event yia ta Social Media Social Medl r:
BpdBeuce Touc KaAUTEPOU AoeTeY  Greece
p G poug \sobar Greece
TEAETA anovoung Twv Social Media Awards 2016, n peyaAutepn dlIopyavw- e
on yia 1a social media, npayparonoiénke x8ec Tpitn 8 Noguppiou, oTo social Media Brand
The House of Social Media Awards (Fantasia), oe €opTaoTIKO KAipa yeud- of the Year:
TO KEQI Kal navnyupikn 81d0eon, Ye Tnv napoucia 700 oteAexwv. Mpodkerral .
yla Tnv Tétaptn ouvexn diopydvwon Tou neplodikou Marketing Week tng Boussias K‘t Kat
Communications pe okond tnv eniBpABeucn TwV N0 KAIVOTOUWV KAl AMOTEAECHUATIKWVY -totodialeimma,
evepyelwv ota social media Twv brands kal Twv agencies. O gTaipeieq yidpTacav Pe #ZI
evbouaiaouo 1i¢ BpaBeloelg Toug, Kai Ta social media nAnppUpicav pe XINAJES oTiyHIG- Nestle He“as
TUNA TNG Aaunepng Bpadidg. . ~
Tnv TEAETA anovoung napouciacav Pe povadiko kéPl n Audia Manadiwdavvou kai o Ma- —' 1
vayidwTng Xar¢nddakng, ue guest napouaiacth Tov Gyles Brandreth, Tov peyaAidrepo na- [ JH_[
pouciacTn otn MeydAn Bpetavia, o onoiog dvoi§e Tnv TEAETN. '—4
H Bpadid &ekivnog pe eviunwaolakd oTiyuidTuno, moté oto concept Twv Bpafeiwv, Ye T R
Audia Manaiwdvvou, wg dAAn Claire Underwood, va odnyei Tov guest presenter, Gyles
Brandreth, otnv.... MoAuBpdva Tou The House of Social Media Awards.
Ta BpaBeia akoAoUBncav Tov NaAPS Twv AUEPIKAVIKWV EKAOYWV e Tov Gyles Brandreth
Va «anoKaAUNTel» OTI €XEl OPIEEI TO XEPI OAWV TWV AUEPIKAVWV NPOoEdPwV LETA Tov NiEov
Kal va KOAE&i o€ xeipayia kal pwtoypagia padi Tou, Toug VIKNTEG nou avéBaivav oTo stage. e 0|
Miopyévaon Official Publication M(][kﬂl"]gWﬁﬂk
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Ac ENTPONNG Peter

Eniong, anoveunBnkav 1a Platinum BpaBeia o kABe evdtnTa, Ta onoia képdioav medi ’
ol, Interweave ka1 Ta Grecotel Hotels & Resorts omv evémta Best Use of Social | KooV 010 Y0 UUV ou
Media for a Corporate Brand, J. Walter Thompson Athens kai Nestle Hellas yia et e,o aMGES kOOPO TNG £MIKOIVWVIAG,
10 KITKAT #zitotodialeimma otnv evotnta Best Social Media Strategy, Public E|6|,KOTEpO Tov£Ti0

yia 1o Public Moments otnv evétnta Best Use of Social Media for PR, 4 Wise gndpevn OEKAETIC

Monkeys yia 1o Famous For A Reason otnv evétnta Content, OMAM A.E. yia
10 OMAN Aiadpopn Mpoopopdg - Digital Activation yia To MapaBwvio 2015 otnv
evotnta Mobile, Isobar Greece yia 1o Athens Mosaic otnv evotnta Integration 2016‘
& Innovation, Sleed yia Ta new Formats otnv evétnta Facebook, Mindshare A.E.
yia 10 JDI / Nike otnv evdtnta YouTube, White Space kai Skai yia 1o Xfactor
otnv evéTtnta Twitter kai Isobar Greece yia 1o Hypnos otn Z1éyn otnv evotnta
Emerging Platform.

To Platinum BpaBeio Evétntag anovéueral otnv unown@idTnTa NOU CUYKEVTPWOE
TNV UPnASTEPN BaBuoioyia —katd andAuTn Tiun- oTnv evoTnTa.

Eniong, a&icer va onueiwbei 61, Ta BpaBeia Social Media Brand of the Year SKNVIKGV n Access, Xopnydg Hoviéhwy n
kal Social Media Agency of the Year anovépovrar oto brand kar o1o agency eraipeia West SA kai Xopnydg goodie bag
QVTIOTOIXQ MOU OUYKEVTPWOE TOUG NEPICOOTEPOUG MOVTOUG Ao TO GUVOAO TwV n Lidl.

BpaBeiwv Tou o OAEG TIC KATNYOPIEG.

Xopnyoi Twv BpaBeiwv Arav Ta T.G.1 Fridays
kai n White Space, Ynoatnpikréc n Coca
Cola, Edenred, 10 photobooth.gr kai n
2B3D. Xopnyog ONTIKOGKOUGTIKWV ATav n
Sound & Visual NanaBavaciou, Xopnyog
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Tn diadikacia a&lohdynong avéAaBe n SIEBVAG KPITIKA ENITPonn anapTiOpEVN
anod d1EBvoug epPREAEIOG enayyEAUaTIEG Nou dlaypdA@ouv o kabgvag Tn dIKNA Tou
EexwploTh nopeia oTig ayopég Tou eEwTepikoU. H KPITIKNA eniTponn anapTideTal
anod Toug: Peter Economides, [Npdedpog Tng Kpimikng Enitponig, Brand
Strategist, Geoff Desreumaux, Creative Strategist, Growth Hacker, Social
Media Visionary, Founder/Chief-Editor at WeRSM, International Keynote
Speaker, Michel Massadakis, Managing Director Sjalvbildarna, Funder
Doberman digital agency, Owner and Board Member at Cognatio Holding,
Convertor and Telisol, ApaAia Ayda@ou, Innovations Manager, 18 Havas UK,
Nardooa AviwvonouAou, Senior Art Director Digital, Germany, Eipiivn Mdvvou,
Global Social B2B Lead - Philips Global Brand Communications & Digital

— Netherlands, Zépyiog Anuntpi1adng, Associate professor, Department of
Marketing & Communication, Athens University of Economics and Business,
Xogia Apakonoulou, Senior Lecturer in Media, Culture & Communications,
Program Leader BA Honours Media and Cultural Studies, School of

Media & Performing Arts, Middlesex University — United Kingdom, EAévn
KapapaAéykou, Senior Social Media Marketing Manager, Global Team LEGO,
United Kingdom, EAévn Kitpa, Agency Partner, Facebook MEA, United Arab
Emirates, KwvoTavtivog Kovtivog, Marketing Services Director, Agthia Group
PJSC, United Arab Emirates, Aonacia KoupAn, Co-Founder, The Jaunties, Los
Angeles, Mavdwpa Aukoupn, Partner, Millward Brown Vermeer, New York,
Mewpyia - Zwiéra MnhionouAou Ph.D., Assistant Professor - Full Time Faculty
DEREE ACG School of Liberal Arts & Sciences, Department of Communication,
Bdaha Manacnupou, Content Marketing Director, Automic Software - United
Kingdom, Fpnyépng ZkAaBouvog, Head of Consulting, Ogilvy One, Vietnam,
HAiag Zouong, Head of Domestic Market and YouTube at Google Greece,
Cyprus & Malta, kai MepikAng BavikiwTng, ZuvtovioTng Tng Kpimkng Enmponng -
EEwTepikdg Zuvepydtng Marketing Week.

AvaAUTIKG 0 NiVaKag TwV VIKNT®V, T0 video TG

TENETAG Kl Ol QWIOYPAPIES Bpiokovral 01O site
TV Ppapeiwv, www.socialmediaawards.gr.
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TiTAOG ZUPMETOXNG

Travel / Leisure

Interweave for Grecotel Hotels & Resorts

Interweave for Grecotel Hotels and Resorts
motherbrand social media (Facebook, Twitter,
Instagram, LinkedIn, Google+)

Best Social Media Strategy for Brand Awareness

J Walter Thompson Athens - Nestle Hellas

KITKAT #zitotodialeimma

Corporate Communication / Public Relations

Public MOments: MpwTog avoixtdg diaywviopog
pwToypaPiag Kai Bivreo!

Best Community Engagement Campaign

4 Wise Monkeys

Famous For A Reason

Mobile Campaign

ONAIMA.E.

OMMATI Ailadpopn Npoo®opdg - Digital Activation yia
10 Mapabwvio 2015

Innovation in Social Media

Isobar Greece

Athens Mosaic

Best Use of Facebook new Formats

Raise your Social Standards - Taking 100% of
Facebook New Formats

Most Visited Video in YouTube

Mindshare A.E.

JDI / Nike

Best Use of Twitter in a Campaign

White Space - Skai

Xfactor

Emerging Platform

Isobar Greece

Hypnos otn Z1éyn

O1 Gold vikntég

Karnyopia

FMCG

Etaipeia

JNL +

TiTAOG ZUMMETOXNG

Frulite - Ksezoumise_to

J.Walter Thompson Athens - Nestle Hellas

KITKAT #zitotodialeimma

Retail / E-Commerce

Valuecom

#LOVEBAKESHARE ané tnv AB BAZIAOINMOYAOX

Telecommunications

Publicis One - Black Pencil

Samsung Greece

Travel / Leisure

Interweave for Grecotel Hotels & Resorts

Interweave for Grecotel Hotels and Resorts
motherbrand social media (Facebook, Twitter,
Instagram, LinkedIn, Google+)

Sports

Mindshare A.E. - ValueCom

Nike Hellas / Social Presence

Healthcare

M.S.P.S.

‘Epeuva lNMpooTtaciag

Charity / Non Profit

Socialab - United Nations High
Commissioner for Refugees

United Nations High Commissioner for Refugees-Roof
4 all

4 Wise Monkeys

Famous For A Reason

Best Use of Social Media for a Consumer Brand

Isobar Greece

The Golden Escape

JNL +

Frulite - Ksezoumise_to

Best Social Media Strategy for Brand
Awareness

Lidl Hellas - The Newtons Laboratory

Lidl - A&iger kar Paiveral

J.Walter Thompson Athens - Nestle Hellas

KITKAT #zitotodialeimma

Best Social Media Strategy for Product Launch

Isobar Greece

The Golden Escape

Best Social Media Strategy for Sales

Isobar Greece

Stadium of Gifts

Social Media Effectivenes

Publicis One - Publicis

Boss Beyond — Challenge #koloneis

Publicis One - Publicis

Boss Beyond — Challenge #koloneis

Best Social Media Strategy for Event Promotion
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O1 Gold vikntég

Karnyopia

Etaipeia

TiTAOG ZUMMETOXNG

Corporate Communication / Public Relations

Public

Public MOments: MpwTtog avoixtdg diaywviouog
pwToypaiag Kai Bivreo!

Best Content Marketing in Social Media

4 Wise Monkeys

Famous For A Reason

4 Wise Monkeys

Urban Adventures

Best Social Media Contest

4 Wise Monkeys

Roadtrypato

J. Walter Thompson Athens - Nestle Hellas

Kitkat #zitotodialeimma- 2nd phase

Best User Generated Content

JNL+

Public Moments Awards

Best Viral Campaign

Isobar Greece

Hypnos otn Ztéyn

Pollen Advertising - Jumbo

Mia Lady... xTUnnoe (to eEN\nvIké diadikTuo) cav viral!

Best Use of Video in a Social Media Campaign

M.S.P.S.

To MIGVEIG TO UNOVOOUEVOD;

Best Real Time Marketing Campaign

Xpuon Eukaipia

Real Time Marketing Campaign

Best Community Engagement Campaign

4 Wise Monkeys

Famous For A Reason

Best Use of Paid / Sponsored Content

OMAmMA.E.

ONMATr Aladpopn Npoopopdg - Digital Activation yia To
MapaBwvio 2015

Best Corporate Blog

4 Wise Monkeys

Urban Adventures

Mobile Campaign

ONAIMA.E.

OrAIN Ailadpopn Mpoopopdg - Digital Activation yia o
Mapabwvio 2015

Innovation in Social Media

Isobar Greece

Athens Mosaic

Best Use of Social Media in Real Life

Think Plus - B3D - Pernod Ricard

Absolut Me by Think Plus

Best Integration of Social Media & Offline
Campaign

OMAM A.E.

ONAIT Ailadpoun Mpoo@opdg - Mapabwviog 2015

Isobar Greece

Athens Mosaic

Best Social Media Integration Campaign

Isobar Greece

Athens Mosaic

Mindshare A.E. - Ogilvy Mather Greece

Sea Hero Quest

Best Use of Game Mechanics (Gamification)
in a Social Media Campaign

Valuecom

NIKE FLASH CHASERS

Best Overall Presence on Facebook

Sheepfish - Green Cola

#TheGreenSideOfCola

Best Use of Facebook in a Campaign

White Space - Skai

Xfactor

Best Use of Facebook / Advertising

iBag by Humble Digital Agency

iBag - Xakdpovtag 10 Facebook Advertising

Best Use of Facebook new Formats

Sleed

Raise your Social Standards - Taking 100% of
Facebook New Formats

Best use of Facebook / Video

Pollen Advertising - Jumbo

Mia Lady... xTunnoe (to eM\nviké d1adikTuo) oav viral!

Best Adaptation Worldwide Campaign

Valeucom

NIKE ZOOM - FIND YOUR FAST

Best YouTube Advertising Campaign

WIND HELLAS - Digital Minds

Jeremy_Greecing

AlapnpuioTikA eTaipeia: J. Walter Thompson
Athens - EktéAeon: Publicis One -
ZenithOptimedia - NMeAdTNg: Nestle Hellas

KITKAT #Zitotodialeimma

Most Visited Video in YouTube

Mindshare A.E.

JDI / Nike

Best YouTube Channel

e-FOOD

Love For Food

Best YouTube only Video

J. Walter Thompson Athens - Nestle Hellas

Kitkat #zitotodialeimma- 2nd phase

Best Youtube Integrated Campaign

WIND HELLAS - Digital Minds

Jeremy_Greecing

Best Use of YouTube

Digital Minds - Media Markt

1st Media Markt YouTube Contest

Best Use of Twitter in a Campaign

White Space - Skai

Xfactor

Best Use of Instagram

Isobar Greece

Athens Mosaic

Emerging Platform

Isobar Greece

Hypnos otn Ztéyn

In-house Client Social Media Team
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